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—

Right to Education - A Way Forward
Ed. Priyadharshini?

Abstract: Education is like a lamp to the society. The society is the full of

social animals like human beings. Each and every person has the right to

get education not only a normal education. It denotes a quality education.

The educational system is teaching secularism. But the economic status,

financial position are segmenting the education from poor and rich. The

paper deals with the right to get education by the common people.

Keywords: Education, Studies, Rights
Introduction

In the words of Mrs. Indira Gandhi, Former Prime Minister of India, “Education
is a liberating force and in our age it is also a democratizing force, cutting across the
barriers of caste and class, smoothing out inequalities imposed by birth and other
circumstances.”

Etymologically, the word ‘Education’ has been derived from following different
Latin words;

> ‘educare’ which means ‘to bring out’ or ‘to nourish’.

> ‘educere’ which means ‘to lead out’ or ‘to draw out’.

> ‘educatum’ which means ‘act of teaching’ or ‘training’.

> ‘educatus’ which means ‘to bring up, rear, educate’.

> ‘@ducatié’ which means “a breeding, a bringing up, a rearing.”
Meaning of Education

Education is a systematic process through which a child or an adult acquires
knowledge, experience, skill and sound attitude. It makes an individual civilized,
refined, cultured and educated. For a civilized and socialized society, education is the
only means. Its goal is to make an individual perfect. Every society gives importance
to education because it is a panacea for all evils. It is the key to solve the various
problems of life.

True education is the harmonious development of the physical, mental, moral
(spiritual), and social faculties, the four dimensions of life, for a life of dedicated
service.

Meaning of Human Rights

Human rights means, “The fundamental rights that humans have by the fact of
being human, and that is neither created nor can be abrogated by any government.”
Definition of Education and Women Education

Women and girls in the developing world are often denied opportunities for
education. Lack of education limits prospects, decreases family income, reduces
health, puts women and girls at risk of trafficking and exploitation, and limits the
economic advancement of entire countries.

Objectives of the study
> To know about the rights of human regarding education.
» To observe the rights of human in education system.

1 Assistant Professor, Department of Commerce, Sadakathullah Appa College
(Autonomous), Rahmath Nagar, Tirunelveli, India
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Implementing Quality in Higher Education
Dr. R Ajaz Haja Mohideen! and Dr. M.N. Mohamed Abu Shali Sheijz2

Abstract: Progress of a nation is possible only when its citizens are
dynamic, enterprising and responsible. Without such citizens, a nation
cannot achieve progress in any field. Education is the most important too)
to create such types of citizens. Higher education plays a vital role in the
overall development and growth of a nation. Higher education is no longer
a luxury, it is essential for survival. The core mission of higher education ig
to educate, to train, to undertake research and to provide service to the
community. In the context of globalization, the scope and demand for
higher education is increasing day by day and this demand can only be
fulfilled by the quality higher education. The quality in higher education is
the biggest need of the hour as our country is progressing towards
becoming the educational hub of the world. But, Indian higher education
system does not stand anywhere among the world higher education
systems in terms of quality. Poor quality of higher education depends on
various factors such as favorable environment for teaching and learning,
infrastructure, teachers, curriculum, effective feedback and monitoring
system etc. Present paper focuses its attention on the ways to improve the
quality of higher education in India.
Keywords: Implement, improve quality, Higher Education.
Introduction
Higher education is a powerful tool to build modern, value-based, knowledge-
based, culture-based, and peaceful society which can lead the country towards
becoming super power in the world. It is also considered one of the important and
strong tools for the development of any country. Primary education is necessary for
creating base, while, higher education is extremely important for providing cutting
edge. Higher education contributes to the growth of nation by providing specialized
knowledge and manpower.
India’s Higher Education

India has 42 central universities, 275 state universities, 130 deemed
universities, 90 private universities, 5 institutions established and functioning under
the State Act, and 33 Institutes of National Importance. Other institutions include
33,000 colleges as Government Degree Colleges and Private Degree Colleges,
including 1800 exclusive women's colleges, functioning under these universities and
institutions as reported by the UGC in 2012. The emphasis in the tertiary level of
education lies on science and technology.

But in spite of all these developments and growth, quality of higher education
remained the main concern for all the stakeholders in the education system &
students, parents, institution management, faculty members, policy makers and
society as a whole because poor quality of higher education effects the overal:
progress of any nation. Indian higher education is far away from the glob

1 Assistant Professor, Department of Zoology, Sadakathullah Appa College
(Autonomous), Rahmath Nagar, Tirunelveli, India

2 Assistant Professor, Department of Commerce, Sadakathullah Appa College
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ASTUDY ON l::ONsUMER BEHAVIOR WITH SPECIAL REFEREN R T Ame
IMPACTS ON C INVOLVEMENT CONSUMER GOODS Ww‘uz..
IQ"

Sc(Psy) - Research schoer

et
lntroductimlus oeople ave always made excellent salesmef:. 'Presenting a familia fice
Famots for companies o creae brand associations in the minds of o, ° Mo
fastest and easiest ways for COT¥ fi endorses a product, th consu "
a widely Joved actor or @ heroic sports igure p , that prodycy gain v,,'i
Mg
credibility- viable advertising strategy for companies bog, lar

. i bea
Celebrity marketing can . )
. A 9 | advertisements that run in i
and across all industries: Up to 15% of all 2 America featyr eelw

by
cndomréompani“ hoping t0 work with a celebrity endorser must be willing to Pay a prem;
for their services. The greatest disadvantage of celebrity marketirlng is the high cogy of"::
celebrity partnerships. Advertising mediums such § TY comfrxercnals can be expensiye

re affordable options like print ads or autograph-signing

smaller companies can focus on mo . .
company hoping to work with a celebrity must balance risk and reward, both of whicy .

significant. ‘ '
There are several reasons that a company might choose to use a celebrity marketing s

A new product can easily be introduced to consumers if they feel familiar and comfortable withd,;

famous face endorsing it.
A consumer product is a product bought by final consumers for personal consumption. By

not every consumer product is the same. Four different types of consumer products can be identified.
Marketers usually classify consumer products into these 4 types of consumer products: Convenience
products, Shopping products, Specialty products and Unsought products.

Review of related literature
Attitude toward Advertisement as the Mediator: Erdogan, Baker & Tagg (2001) proposed tha

effective advertisement through celebrity endorsements possess positive impact on actual purchases
and sales. Thus, indirect relationship between celebrity endorsement and potential behaviours within
the marketplace is present through favourable advertising effect. Demonstrated by Wu, Linn, Fud
Sukoco (2012), direct influential relationship is significant between perceived advertisement
credibility and attitude toward advertisement, and attitude toward advertisement and intention .fﬂ'
purchase. Further studies supports that purchase intention can be affected through effect®
advertising (Sallam & Wahid, 2012). Supportive results through the direct relationship be™™
attitude toward advertisement and purchase intention is also demonstrated by Goldsmith et &l (2000
a ‘Yeu as Khairullah & Khairullah (1999), bypassing the intervention of brand effect
Objectives of the study

o estimates the relationship among  interest level on sports , awareness fevel on 9

celebrities , attitude towards low involvement products advertisement (LIP Ad) and P -

intention on low involvement products (P.IonLIP). 0
fevel O

v To esti it
cele:—i lt:::tes th? relationship among interest level on sports , awareness A) o
purchase int' Aiulide towards High involvement products advertisement (HIP
ention on High involvement products (P.I on HIP).
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Introduction

Demonetization is the act of declaring a currency unit of its status as
valueless. It occurs whenever there is a change of national currency: The current
form or forms of money is pulled from circulation and retired, often to be
replaced with new notes or coins. In 2016, the Indian government decided to
demonetize the 500 and 1,000 rupee notes, the two biggest denominations in its
currency sy§tem; these notes accounted for 86% of the country’s circulating
cash. With little warning, India's Prime Minister Narendra Modi declared to the
citizenry on Nov. 8 that those notes were worthless, effective immediately - and

they had until the end of the year to deposit or exchange them for newly
introduced 2,000 rupee and 500 rupee bills. : :

History of demonetization

In 1946, the currency note of ¥ 1,000 and ¥ 10,000 were removed from
circulation. The ban really did not have much impact, as the currency of such
higher denomination was not accessible to the common people. However, both
the notes were reintroduced in 1954 with an additional introduction of ¥ 5,000
currency. ¥ 500 and ¥ 1,000 notes were introduce in 1934 and after four years in
1938, ¥ 10,000 notes were introduce. That came in 1978; the then Prime
Minister of India Morarji Desai announced the currency ban taking % 1,000,
¥5,000 and % 10,000 out of circulation. The sole aim of the ban was to curb black
money generation in the country.
Favourable Effects of demonetization

Since the decision to ban high value currency notes was taken in early
November, the government has tried to portray the brighter side of the note ban
and its benefits on the economy in the long run. The decision to ban high value
notes was taken to weed out black money and counterfeit notes from the system
which has been deep-rooted in the economy for the past many decades. With 86

percent of the total money circulation wiped out from the system, the
a tight leash on the corruption front. According to

hare of the informal economy in India could shrink
d the formal organised sector will gain market

government plans to keep
Ambit Capital report, the s
from 40 percent to 20 percent an

share. :
The sustained crackdown on black money will also prevent people from

parking their savings in physical assets §uch as gold gnd real estate, apd instea.d
boost the flow of savings into the ﬁhancnal‘ system. With the quantum increase in
financial savings, the cost of debt capital in India shpuld fall. .Further, as saving
rate increases, lending rates aré likely to fall in thg h}r:e. dThrough the
demonetisation exercise, the government has been PreSSllng al;j to becoTn.e a
cashless economy and is encouraging more gridmorapeoplsttaadoptitho glgle



