Evaluative Report of the Department

Name of the institution : Sadakathullah Appa College

Name of the Department : Economics

District :Tirunelveli

State : Tamilnadu

Total Number of Departments in the institution :

19
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Economics
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1971 (Allied) 2020 (Major)

) Is the Department part of a School/ Faculty of the

Facultys of Arts

Institution
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Number of teaching posts Sanctioned/ Filled Sanctioned Filled
2016-17 2+1 2+1
2017-18 2+1 2+1
4 2018-19 2+1 2+1
2019-20 2+1 2+1
2020-21 2+1 2+1
2021-22 2+5 2+5
Number of Research Projects: No. Total Grants Received
2016-17 NIL NIL
2017-18 NIL NIL
5 2018-19 NIL NIL
2019-20 NIL NIL
2020-21 NIL NIL
TOTAL




T . . National ) X
Inter —institutional collaborative projects and 3 i International collaboration 3
Associated grants received collaboration Grant Received Number Grant Received
Number
2016-17 NIL NIL NIL NIL NIL
6 2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL
2021-22 NIL NIL NIL NIL NIL
TOTAL
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ICSSR, etc., : Total grants received
2016-17 NIL NIL NIL NIL NIL
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2021-22 NIL NIL NIL NIL NIL
TOTAL
Special research laboratories sponsored by/created by industry or corporate bodies:
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2020-21 NIL NIL NIL NIL NIL
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Citation Number of
Publications: Number ?f Number of Books with ISBN Index — Impact Factor - Number of h-index
Papers published
range/ | range /average
average
9 2016-17 2 NIL
2017-18 1 1
2018-19 4 NIL 3.996
2019-20 3 4
2020-21 1 1
2021-22 NIL NIL
TOTAL 11 6
Details of patents and income generated Patent details Income Generated
2016-17 NIL NIL NIL NIL NIL
10 2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL




Areas of consultancy and income generated Details Income Generated
2016-17 NIL NIL NIL NIL NIL
2017-18 NIL NIL NIL NIL NIL
11 2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL
2021-22 NIL NIL NIL NIL NIL
Awards/' Recognitions received at the National and Faculty Doctoral/Post doctoral fellows Students
International level by :
2016-17 NIL NIL NIL NIL NIL
12 2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL 9
TOTAL
How many students have cleared Civil Servicesand Defense Services examinations, NET, SET (SLET), GATE and other competitive examinations
2016-17 NIL NIL NIL NIL NIL
13 2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL
TOTAL NIL NIL NIL NIL NIL
List Of_ doctoral, post-doctoral students and research From the host institution/university From other institutions/universities
associates
14 2016-17 NIL NIL NIL NIL NIL
2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL
2021-22 NIL NIL NIL NIL NIL
Number of Research Scholars/ Post Graduate
students getting financial assistance from the University State Central
University/State/ Central
2016-17 NIL NIL NIL NIL NIL
15 2017-18 NIL NIL NIL NIL NIL
2018-19 NIL NIL NIL NIL NIL
2019-20 NIL NIL NIL NIL NIL
2020-21 NIL NIL NIL NIL NIL
2021-22 NIL NIL NIL NIL NIL

Note: Compile data for the last five years
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A STUDY ON FISHERWOMEN SELF HELP GROUPS IN TIRUNELVELI DISTRICT

Dr. M. Sulthana Barvin
Assistant Professor of Economics, Sadakathullah Appa College (Autonomous), Tirunelveli.

Abstract

The present study attempts to examine the socio-economic impact of the Fisherwomen SHGs on the beneficiaries. It examines
how far the programme has helped in raising the incomes and levels of living of the rural poor women and in enabling them
fo cross the poverty line. The present study is from the standpoint of the Fisherwomen SHGs and their members. The
National Bank for Agriculture and Rural Development (NABARD) had launched a number of programmes to improve the
soclo-economic status of women in all sectors with a focus on providing credit support through SHGs. The study is important
for the field of rural development. The study would provide a framework for drawing suitable programmes for the upliftment
of traditional fisherfolk with particular focus on fisherwomen.

The potential of the fisheries sector has not vet been utilized to the optimum level. The study has shown that women are the
appropriate tool for implementing community and self development programmes. Formation of fisherwomen SHGs among
the fisherfolk is seen to yield encouraging result. Steps should therefore be taken to adopt a proper financial plan that would
hold the key for empowerment of women in coastal communities.

Key Words: Concept, Economic Activities of the Fisherwomen, Financial Status of Fisherwomen after Joining SHGs and
Reasons for the Success of Fisherwomen SHGs.

Introduction

Fisheries are an important sector in India. It provides employment to millions of people and contributes to food security of
the country. With a coastline of over 8,000 km, an Exclusive Economic Zone (EEZ) of over 2 million sq km, and with
extensive freshwater resources, fisheries play a vital role. Presently, fisheries and aquaculture contribute 1.07 per cent to the
national GDP, and 5.30 per cent to agriculture and allied activities. According to the CMFRI Census 2010, there are 3,288
marine fisherfolk population was about 4 million comprising in 9 maritime states and 2 union territories. The total marine
fisherfolk population was about 4 million-.comprising in 864,550 familits. Nearly 61% of the fishermen families were under
BPL category. The average family size was4.63 and the overall sex ratio was 928 female per 1000 males. Almost 58% of the
fisherfolk were educated with different levels of education. About 38% marine fishfolk were engaged in active fishing with
85% of them having full time engagement. About 63.6% of the fisherfolk were engaged in fishing and allies activities. Nearly
57% of the fisherfolk engaged in fish seed collection were females and 43% were males.

Women, who constitute approximately half of the India’s population, play a vital role in the operation of the fisheries and
their continuing growth as a component of the agriculture sector of the economy. The contributions of the fisherwomen
penetrate every aspect of postharvest handling, preservation, processing and marketing of seafood products and provide an
integral link between producers and consumers. Fisherwomen play a significant role in the pre and post — harvest operations
in capture fisheries while their presence is conspicuous in all the stages of culture fisheries. Their role in household
management is far higher than the women of other sectors. Majority of the labour force in the pre-processing and processing
plants of shrimp are women. They occupy a very good proportion of the workforce in export oriented processing of
cuttlefish, lobsters and finfish varieties.

In Tamilnadu, women engage themselves in seaweed collection in addition to the traditional jobs of fish curing, marketing,
net making and prawn seed collection. Salt — pans are another major sector, which employs a lot of women in Tamilnadu,
where the ration of women to men is 4:1.

The involvement of women in these activities generates supplemental income to support their families. Even though women
are as efficient as men, earnings are not always the same. The wages for men and women are often different with men being
paid at least 30 % more than that received by women. Microcredit for self help groups is fast emerging as a promising tool of
promoting generating enterprises for reaching the ‘unreached’ for credit delivery in rural areas, particulacly the
considered to have very low net worth for availing any credit facilities from the forr
dit is also considered as the vehicle for achieving empowerment of the women.
Syl
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Abstract
Z—ﬂmmo FINANCE AND The poverty vradication hos boen the primary concern of the State

and ite planners since long time. These poverty alleviation efforts

POVERTY through State driven eredit supply schemes prodiced only sub oplimal
results. In order to get effective use of these programmes, sufficient
ERADICATION IN arrangements shall be made for provision and deltvery of eredit to the
rural poor, The failure of the formal credit ingt ne in meeting the

INDIA credit reguiroments of rural poor has been the major reason for
tnnovations in micro finance. The most complex problem in rural
credit delivery system is serving small foans and making available the

Dr. M. Sulthana Barvin, eredit fo the unreached and uncared so for, that too, an adeguate

M.A, M.Phil, M.BA., Ph.D,, @mount ol the right time with minimum documentation requirements,

Assistent Professor-of Bconomics. In thes n:}%,:ax. a hon ,...c.w:.& nm.m:ﬁw,. for credit supply to the poor, in

3 = Sy the name of Self ~ Help Group (SHG) could emerge as o promising

Sodakethuliah Appa College partner to the formal credit system. Thus, the SHGs formed as

(Autonomous). Tirunelvel; instruments for the socio ~ economic development of the rural people.

It shows that access and cfficient provision of microcredil can enable

the poor to smooth their consumption, better manage their risks better,

gradually build their assets, develop their micro enterprises, enhance
their income earning capacity and enjoy an improved quality of life.

Microfinance services can also contribute to the improvement of

resource cllocation, promotion of markets, and adoption of better

technology; thus, Microfinance helps to promote economic growth and
development.

Introduction

Microfinance is the provision of financial services to low-income clients, including
consumers and the self-employed, who traditionally lack access to banking and related services.
More broadly, it is @ movement whose object is “a world in which as many poor and near-poor
households as possible have permanent access to an appropriate range of high quality financial
services, including not just credit but also savings, insurance, and fund transfers.” Those who
promote microfinance generally believe that such access will help poor people out of poverty.
Microfinance is considered as a tool for socio-economic development and can be clearly
distinguished from charity. Families who are destitute or so poor they are unlikely to be able to
generate the cash flow required to repay a loan, should be recipients of charity. Others are best
served by financial institutions.

The microfinance industry in India emerged in the 1970's to provide poor with access to
credit. It has become responsible to fulfi] the small financial needs of the core poor of the
society. This industry has broken the centuries old social customs of seclusion of people and
highly successful in bringing them to the near main stream. To support that microfinance can
be an important fool to fight poverty, the UN declared 2005 to be the international year of
Micro Credit. The Noble committee also viewed that microfinance can help the people to break
of poverty. Poverty alleviation is considered to be socially desirable goal in any developing
country. The inclusive micro finance policy wherein the core poor have can easy access where
the poor could access savings, credit, insurance and other services is making the core poor to
come art of strong clutches of poverty hold.
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MICRO FINANCE AND POVERTY ERADICATION [N INDIA

Miero Finance Approaches

Indian micro finance is dominated by two operational nvv!lwl.p SBeil - Help

Groupa (SHOs) and Miero Finanes Institutions {(MFls) n addition to 2 rl ic
forma. The first approach is popularly known as SHG-Bank hnkage model This modei is the
dominant model, initiated by the NABARD through the SHG- Bank linkage ‘n‘i i the
aarly 19908, Today the SHC modsl also Jinks the informal groups “-iult.‘ the mamstream
systom and it has the largest outreach to micro financial clents i :

4 The second approach also called finanving through MFls is the smerging mudel, Thes scdei
omerged in the late 1990s to harness social and commereial funds available for open — bending
to clients, Today there are aver 1,000 Indian MFls. These institutions -ni the responmibiisy
of making available much needed micro credit to the poor section of the soeety. E.E_r
INGOs take on the additional role of financial intermediaries. In arens where the formal baking
system faces constraints, the NGO are encouraged to approsch a suitable bank for badk lean

assistance.

3 icrofinance in Poverty Eradication

:o_w_wnwwawag is about providing financial services to the poor who are lu served by E

conventional formal financial institutions - it is about m«ﬁh&ﬂu the frontiers of Soancial

service provision. The provision of such financial services requires mnnovatoes delivery a{l

and methodologies. The needs for financial services that allow people to both take 3 .

opportunities and better management of their resources. wmnomu!ﬁw can rn one ilu“l

amongst many for poverty alleviation. However, it should be glﬂ& caution A.ri-

claims, the equation between microfinance and poverty Pamﬂpﬂ..n is mot iirl

because poverty is a complex phenomenon and many Bauﬁmﬁ.na that Enhwal.l lt? .

to cope with. We need to undersiand when and in what form % s ii“,li .

poorest; the delivery channel, methodology ubnvag offered are all inter-linked :

the prospect and promise of poverty alleviation. . o
wmaw”aamm%nu M:.Bm_ banking services is difficult for the poor. ﬂ._n E}E poor have

to take when trying to acquire loans from formal financial IE !g{

collateral asked by these institutions. In addition, the process of -ﬂi!‘g

bureaucratic procedures, which lead to extra transaction costs for &nul!. Formsl fnancisl ———
institutions are not motivated to lend money to them. In general, E :
show a preference for urban over rural sectors, _E.nn.s.p_s Lo Juchuﬂr 1
non-agricultural over agricultural loans. Formal . %ﬁlﬂgg
Jend to the rural poor for the following reasons. : e

o Administrable Difficulties e

Small rural farmers often live geographically scattered, in areas

facilities, making loan administration ficult. :

« Systematic Risks : o
Agricultural production is gﬂmiﬁg
which is reflected in a high covariance of local ir

« Lack of Information
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ABSTRACT: Developing countries like India, women entrepreneurship i ' |

: O 75500 _ epreneurship is of vital necessity to
achieve rapi } i ’fl-’gm"“ ly and socially balances economic growth. In India, though
women are plaving key role in the society, but still their entreprencurial ability has not been
properly tapped due to the lower status of women in the society. The recent trends indicates that
women enirepreneurs are sensitive to changing socio-economic conditions in the
keen 1o take advantage of such positive chan ges. The present study has be
awareness and to understand meaning, an extensive literature review,

COUuRiry. 77?&'}' are
en an attempt to generate

socio economic information
about India, at the end some major problems faced by Indian women entrepreneurs, and remedial
measures.

Introduction

Generally speaking, entrepreneur refers to a person who establishes his own business «
mdustrial undertaking with a view to making profit. An Entrepreneur is considered to be
eniginator of a business venture. He takes the role of an organizer in the process of production.
The word ‘Entrepreneur’ is derived from the French word ‘Entreprendre’ meaning
undertake.

Definition

Richard Cantillon says, “ All persons engaged in economic activity are entrepreneurs’.
Amﬂlding to Collins Cobuild English Language Dictionary, 1987, “An entreprencur is a person
¥h9 sets up business deals in order to make a profit.”

pt of Women Entrepreneurs s :
wm"mh'c‘prcnc urs are the women or group of women who initiate, organize and operate
al“flﬂul enterprise. ;
m&csrmgm of India has defined women entrepreneurs as “un.mucrpnlsc o-.\«ncu._l and
Wb}’ a women having a minimum financial interest of 51 per cent ul the capital and giving
“ltau 31 per cent of the employment generated in the enterprise (0 women.
Hies of women entrepreneurs
5t Category
 Estabilished in big cities AT
ﬁmsh!gher level technical and pml‘cuuimml qualifications
%Hﬁiﬁmi items
Sound financial positions
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AGRICULTURE: PROBLEMS AND SUGGESTIONS OF
SATHANKULAM TALUK - TUTICORIN DISTRICT

Dr. M. Esakkiammal ' ’ . 1nad
"I Assistant Professor of Economics Sadakathullah Appa College Tirunelveli, Tamilnadu,
India

Abstract

Agriculture is one of the most important pillars of the Indian economy. The contribution of
agriculture and its allied sectors to India’s GDP stood at 13.9% during 2{.”3']4' I\f‘llnrc than
half of the Indian population 1s dependent on agriculture for its Isubs:.s.tence. Since Ihc'
beginning years of economic development, it has been one of the main drivers of growth of
ihgcmnom}' as it supplies was a major source of raw materials to most of lt?c |r|‘anull"actll.1rcrs'..
This paper focuses on exploring the socio-economic status of farmer in Tuticorin District, to
draw findings, suggestion and conclusion.

Keywords: Agriculture: Problems and Suggestions; Tuticorin District.

Cite This Article: Dr, M.Esakkiammal. (2018). “AGRICULTURE: PROBLEMS AND
SUGGESTIONS OF SATHANKULAM TALUK - TUTICORIN DISTRICT.”
International  Journal  of Research - Granthaalayah,  6(6). https://doi.org/
10.5281/zenodo. 1299951 .

1. Introduction

Agriculture is the very backbone of the economic system and is her premier national industry.
About 70 percent of the population is dependent on it for their livelihood. If we add the
number of people indirectly depending on agriculture, the proportion will rise to more than
three-fourths. It supplies the people with food as well as raw materials for their industrics.
Agriculture are a study. self-reliant class of people who are the backbone of the state. With
their fixed outlook and attitude, they exercise a great stabilizing influence in the social and
political sphere.

But at the same time, the predominance of agriculture in Indian economy is also a serious
drawback. With the increasing number of people engaged in agriculture, pressure of
population on cultivated land resources, recurring droughts, irregular monsoons and insect
plagues, have kept agricultural production low. This is one of the fundamental causes of
Indian poverty and her economic instability.

Agriculture is mainly operated by agricultural labourers. So, the role of the agricultural
labourers is pivotal in agricultural production. The agricultural labourers are not skilled as
industrial workers, yet they are the backbone ofagricultural and Indian economy.,'

2. Literature Review

#:ns Larches analyzed the differences in agricultural scenario of east and west Uttar Pradesh
In terms of ‘semi-feudal stagnation and capitalist ngrarian development’, r“pectiwf,
equating the former with the prevalence of Strong oppressive structures. Rather. (he 0}[_
Independence land reforms have resulted in a split in the landowning class hélweenp I:T'ue

Hitp://wwow. granthaalayah.com C/nternational Journal of Research - GRANTHAALAYAH (5]
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Abstract

Land is the crucial natural resource for any development activity. Consequently, access to
land and control over its uses were the prime sources of conflict within and between
communities throughout human history. Land is a distinctly limited resource and one which is
central to all human needs and activities. Land provides the base for three fourth of our food, all
our timber and all our natural fibres. It provides the space for homes, stores, offices, factories,
schools, hospitals and other facilities that make up cities, towns and villages. This paper mainly
focused on land utilization pattern in Tirunelveli district,
Introduction

Land is a crucial natural resource for any development activity, Land is a distinctly
limited resource and one which is central to all human needs and activities. Land provides the
base for three — fourth of our food, all our timber and all our natural fibres. It provides the space
for homes, stores, offices, factories, schools, hospitals and other facilities that make up cities,
towns and villages. Land is an area of earth’s surface, the characteristics of which embrace all
reasonably stable or predictable cycle, attribute of the biosphere, the soil and underlying geology,
the hydrology, the plant population and animal population, the results of past and present human
activities, to the extent that these attributes exert a significant influence on present
uses of the land by man. With land defined in the above way, land use be
comprehensive concept.
Problem under Study

and future

comes a very

The problem of the present study is to bring out the salient changes in the land use pattern
in Tirunelveli district. Hence the year wise changes in the land use pattern of Tirunelveli district
from the subject matter of the present study,

Objectives of the Study
*  To examine the pattern of lund utilization in the district
*  To study the extent of land available for cultivation

e  ——
PART -1/ Peer Reviewed Refereed and UGC Listed Journal No. : o776~~~ ————————
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An exploratory study on women'’

palayamKottai men's perception towards Boutique Shops in 217
N
AN EXPLORA;‘(())RY STUDY ON WOMEN’S PERCEPTION TOWARDS
UTIQUE SHOPS IN PALAYAMKO'I‘TAI

A. Benazir1
Dr. M. Sulthana Barvin 2

C . Abstract
ustomer Perception refers to the process by which a customer
selects, organizes and interprets informatio

boand p n to create a meaningful picture
ofa brand ora product. Ifa customer is satisfied that means that a product or
Service has met his expectations. Customer satisfaction is doubtlessly very
important, and it leads to repeat purchases. This study focuses on women’s
perception towards boutique shops in Pa

' layamkottai area. A boutique is a
sma]]. store thaF sell; stylish clothing, jewellery and other luxury goods.
Bouthu_es remain a vital part of commercial world of fashion. This research
work gives a broad framework of women's perception towards boutique

shops in Palayamkottai area. The researcher covers five boutique shops in
Palayamkottai. The study is a descriptive survey study. Primary data is
collected  through  self-structured questionnaire.  Well-structured
questionnaire is distributed to 100 respondents and collected back only 96
questionnaires and among that 2 questionnaires were inadequate data. So the
sample size is restricted to 94. Secondary data is collected from existing
reports, books, journals & magazines and websites. The sample size of the
study was 94 respondents and they were selected from Palayamkottai
according to the convenience. Statistical tools like percentage analysis,
weighted score, Garrett ranking method and chi square were used.

Keywords: Boutique shop, perception, factors influencing, physical facilities
Introduction

Customer perception refers to the process by which a customer selects,

organizes and interprets information to create a meaningful picture of a brand
or a product. If a customer is satisfied that means that a product or service has
met his expectations. Customer satisfaction is doubtlessly very important, and
it leads to repeat purchases. A loyal customer however is more than a customer
who frequently purchases, and they truly prefer a product, brand or company
over competitive offerings. This study focuses on women’s perception towards
boutique shops in Palayamkottai area. A boutique is a small store that sells
stylish clothing, jewelry and other luxury goods. Boutiques remain a vital part
of commercial world of fashion. This research work gives a broad framework
of women's perception towards boutique shops in Palayamkottai area. The
researcher covers five boutique shops in Palayamkottai namely Shivane’s
boutique, Shree fashion boutiques, Prabhas boutiques, Ria’s bf)utique and
Zarah’s boutique. This study has been conducted in Palayamkottai covering all
the areas with a sample of 94 respondents.

! Assistant Professor of Commerce, Sadakathullah Appa College, Tirunelveli.
2 Assistant Professor of Economics, Sadakathullah Appa College, Tirunelveli.
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ABSTRACT

Women's are occupying first position in education. And in employment also they are retaining
their first position. In general they are weak in physical. In present scenario, the women’s are
mostly worked in schools but they are not satisfied with their job because of some problems.

Keywords: Women, Problems, challenges.
1. INTRODUCTION

Women'’s are plays a vital role in unorganized sector especially in schools. In birth also the girls
are silent in nature compared with boys. But in education they are in first position. And in
employment also they are retaining their first position. In general they are weak in physical. But
in knowledge oriented they are equal to men.

In schools most of the teachers are women’s . Because they are tolerated and lovable persons.
And also caring in children’s. Women’s plays an important role in schools even though they
facing lot of problems. In this present study we identify the problems, challenges, and
achievements.

STATEMENT OF THE PROBLEM
The role of women'’s in unorganized sector is most important aspects in the society. In this study,

how the women’s are survived in the schools and what are all the problems faced by them and
identify their needs towards their job.

2. SCOPE OF THE STUDY

This study confined only women'’s in unorganized sectors in Tirunelveli schools. And it also
analyzes the problems and challenges in working women’s in Tirunelveli schools.

3. OBJECTIVES OF THE STUDY
» To identify the major problems faced by women's

» To analyze the challenges in working women’s especially in schools.
» To gather the needs of working women’s in Tirunelveli schools

Fage|4104 Copyright © 2020 Authors
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ABSTRACT

Out-of-home (OOH) advertising or outdoor advertising is the advertising that reaches the
consumers while they are at outside of their homes. Out-of-home media advertising 1S paying
attention on marketing to consumers when they are "on the go" in public places. The purpose of
this study is to discuss the effects and scope of outdoor advertisements which, by utilizing
outdoor areas and social-spaces most commonly used by consumers, occupy an indispensable
place with their size and visual impact and to measure the effectiveness of outdoor
advertisements in influencing the purchasing behavior of consumers. The primary data is
collected by developing a well structured questionnaire mainly taking into consideration the
objectives of the study. The questionnaire is circulated among 125 respondents and 116 were
collected back and 9 were found incomplete. So the sample size is restricted to 107. Simple
random sampling method was adopted. While analyzing the primary data, statistical tools such as
percentage analysis, Garrett ranking, weighted average method, chi square and t test techniques
are used in this study. It is concluded that Outdoor advertisements are the only advertisement
tools to which the consumers are exposed without paying any charge and which have a
significant persuade on purchasing behavior of the consumers and their visual effectiveness.

KEY WORDS: Out of home advertising, reasons, awareness, perception, impact on buying
behavior,

INTRODUCTION
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Abstract

Consumer awareness is important so that purchaser can take the accurate decision and make the
exact choice. FMCG sector is a very important contributor to India‘s Gross Domestic Product. It
has been contributing to the demand of lower and middle income groups in India. Consumer
Awareness is an act of building positive thoughts that the buyer or consumer is conscious of the
information about products, goods, services, and consumers” rights.
Keywords: Consumer Awareness , P&G , FMCG
INTRODUCTION

Consumer Awareness is an act of building positive thoughts that the buyer or consumer
is conscious of the information about products, goods, services, and consumers rights. Consumer
awareness is important so that purchaser can take the accurate decision and make the exact choice.
REVIEW OF LITERATURE

Surinder S. K. (2013) The author has studied the consumers’ perception towards the fast
moving consumer goods in rural markets. The data are collected with the aid of well prepared
questionnaire from 1000 respondents among 40 villages in Haryana state. The results show that
the rural buyers perceived that TV commercials followed by print advertisements and word of
mouth plays a significant role for taking the decision to purchase these FMCGs and rural buyers
perceived that social factors are no so strong that those may influence their decision to purchase
these FMCGs.

Srivastava and Kumar (2013) analysed that FMCG sector is a vital contributor to India‘s
Gross Domestic Product. It has been contributing to the demand of lower and middleincome
groups in India. Over 73% of FMCG products are sold to middle class households in which over
52% is in rural India. Rural marketing has become the hottest marketing arena for most of the
FMCG companies. The rural India market is enormous and the opportunities are unlimited. This
research paper provides detailed analysis about the contribution of FMCG industry in growth of
Indian rural market and aims to discuss about customer attitude towards better purchasing
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EXPORT OF AGRICULTURAL AND PROCESSED FOOD PRODUCTS FROM
V.0.CHIDAMBARANAR PORT, TUTICORIN, INDIA - AN ANALYTICAL STUDY

Dr. P. Geetha', Dr. M. Sulthana Barvin?, Dr. A. Benazir®
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ABSTRACT

Export development is seen as a determinant of import capacity, which, in turn, is a determinant of the level of
household activity. The raise in revenue that comes directly from exports leads in time to a rise in demand for ample
range of products and ultimately involves investment in facilities providing such products.

KEY WORDS: APEDA ( AGRICULTURAL AND PROCESSED FOOD PRODUCTS), Export , V.O.C.
Port.

INTRODUCTION

Export businesses are essential for economic development of any Nation. Apparently it increases foreign exchanges
to nation. India as a developing economy our government is concentrating, helping and facilitating export
businesses and exporters. Export plays a significant role in a country’s growth and development process. The
significance of export as one of the contributing factor in the development of any country has long been
acknowledged by countless economists. The growth of exports sectors leads to the inflow of foreign direct
investment, foreign loans and advance technology. Export activities is developed between the foreign countries
which promotes strong political relations among dissimilar economies of the world. Therefore present study is taken
on Export of agricultural and processed food products from V.O.Chidambaranar Port .

REVIEW OF LITERATURE

Shinoj P et al (2008)* examine the relative advantage of India in agricultural export vis-a-vis Asia in the post reform
era. From 1991 to 2004, ten major agricultural produce group are measured. India has been able to maintain relative
gain in commaodities like cashew and oil meals, but tea, coffee, spices, marine goods have been negatively affected.
Nageshwara et al (2009)?, India is one among the top ten producers in the world for rice, buffalo milk, wheat, cow
milk, fresh vegetables, sugar cane, potatoes, groundnut, pepper mint and buffalo meat.

OBJECTIVES OF THE STUDY

1. To make out quantity exported from the year 2014- 15 to 2018 -19 from Tuticorin port

2. To know about the value of agricultural and processed food products exported in Tuticorin port from the
year 2014 -2015 to 2018 -19

3. To examine the products exported from Tuticorin port individually and totally for the study period

4, To find correlation between quantity exported and vale from 2016- 17 to 2018- 19.

5. To obtain findings based on analysis and make conclusions.

Period of study five years from 2014-15 to 2018-19.

RESEARCH METHODOLOGY
This is an analytical research, secondary data are collected from the website of Directorate General of Commercial
Intelligence and Statistics (DGCI&S) .

TOOLS OF ANALYSIS
Simple Average, standard deviation, co — efficient of variation are used to do analyses for quantity exported.
Correlation is used to study the relationship between quantity
exported with its value.
1
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[NTRODUCTION

ransportation refers to the integrated application of modern technologies and
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Introduction

€ country either rely upon agriculture for their source of
upied in agricultural occupation. Agriculture has been
growing technical and service sector development in the
ure is a major contributor to the gross domestic product of
Kisan Credit Card scheme was started in the year 1998 on
tions of Shri R.V. Gupta committee. It facilitates in providing
the farmers to meet their credit requirements in relation to
umption as well as other associated activities all through the

year as and when required. The current paper reviews the advancement of
Kisan credit card scheme in the country.

Review of Literature

Mehta et al. (2016) analyzed the role of Kisan credit card plan in the
rural India. The most important motive of the study was to scrutinize the role
of Kisan credit card plan and provide suggestions. It was experiential that
Kisan credit card was very efficient accepted tool of rural credit to finance the
requirements of farmers in a very thoughtful manner. Gandhimathi and
Sumaiya (2015) explained the role of Kisan credit card plan in the delivery of
agricultural credit in the country. It was established that among the selected
variables, rural branches of commercial banks, aggregate deposits,
agriculture production, borrowing of commercial banks from Reserve Bank
of India and the introduction of KCC scheme were important to find out
financial insertion. Further, it was experiential that the regression analysis
proved that KCC enhanced the financial insertion in the agriculture area.
Godara et al. (2014) analyzed the KCC system in the state of Haryana. The
banks so chosen were state regional rural banks and state co-operative banks.
The composite annual growth rate was considered to examine the
performance. It was established that the performance of regional rural banks
was reasonable as compared to co-operative banks.

revenue or occ
outpaced by the
country. Agricult
the country. The
the recommenda
financial help to
production, cons

Objectives of the Study ‘ _
dh) ]To analyse the region-wise development of Kisan credit card plan.

2) To recognize the agency-wise improvement of I_(isan credit card plan.
3) To observe the state wise growth of Kisan Credit Card plan.
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Review of Literature

Vijaya Kumar, S. , has conducted a research study titled, “Consumer Behaviour relating
to light vehicles in selected Urban centres in Tamilnadu “. The objective was to analyse the
relationship between Socio- Economic profiles of the buyers and the purchase pattemn of
light vehicles. He suggested that the manufactures of light vehicles at all times had
increase the sales turnover

Statement of the Problem

Human attitudes are complex in nature, In this complex world, consumer behaviour
changes from one 10 another. Consumer decision making is a dynamic process. The
prPh'r('.nC(' of con.'fumers differs from one to another. Majority of the consumers prefer
tyle. high speed, light weight and smooth driving of four wheelers

Scope of the study
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REFRIGERATOR IN PALAYAMKOTTAI

Dr. M. Syed Sulaiga Benazir,

Assistant Professor of Commerce, Sadakathullah Appa College, Tirunelveli.
Dr. M. Esakkiammal,
Assistant Professor of Economics, Sadakathullah Appa College, Tirunelveli
Introduction:

In most of the families both men and women are employed. the
women are finished their food preparation, home cleaning and all other
works are finished in a two - three hours. So, each and every employed
woman are depending upon the electronic devices such as mixer grinder,
refrigerator, Washing machine, Induction stove, Vacuum cleaner and so on.
These are all the necessary household things in every home.

And the major food storage device is a refrigerator. It is used by all the
people like kids to old age people according to their needs. Kids are mostly
prepared ice cream and chocolates are kept in a refrigerator. and the women
are stored in fruits, vegetables, flour batter, fish, mutton, flowers and so on.
the old age people are stored in medicines in the refrigerator. So, it is a
necessary household thing of all the people. Therefore, the study is to identify
the customer preference towards refrigerator in Palayamkottai.

Statement of the Problem:

Before buying the refrigerator, the customers are should know the
brand, price, colour, Capacity, and door design. Every people buy a
refrigerator. It is not a luxury thing it is a necessary thing. = People think
refrigerator is necessary to all homes. in growing world most of the customers
are requiring more models and more colours.

Scope of the study: This study mainly focused on customer preference

towards refrigerator in Palayamkottai. and also focused on brand preferred

by customers and what are all the factors influenced while their purchasing.

Objectives of the study:

» To analyze the popular brand brands available in the market.

» To identify the colour preferred by the customers.

» To offer suitable suggestions on the basis of findings.

Sources of Data: The primary data was collected by direct personal interview

and secondary data have been collected from the journals and internet.
Table 1: Monthly Income of the Family

A STUDY ON CUSTOMER PREFERENCE TOWARDS ]

S1. No. Monthly Income No. of Respondents Percentage
1 Below ¥ 15000 13 13
2 T 15001 to T 20000 15 15
3 320001 to T 25000 28 28
4 Above T 25000 44 44
Total 100 100

Source: Primary Data
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Prospects & Challenges of Social Media Advertising

A Study on Impact of Advertisement of Social Media
Advertisement on Mobile Phones in Tirunelveli

Dr. M. Syed Sulaiga Benazir
Assistant Professor of Commerce,
Sadakathullah Appa College, Tirunelveli

Dr. M. Esakkiammal
Assistant Professor of Economics,
Sadakathullah Appa College, Tirunelveli.

Abstract

Most of people are addicted to social media. Present study analyzes on how they are
influenced by social media and how they are purchased. In online mode of purchase there are
many benefits and problems. This study is focused on two sides of the social media
advertisement that is benefits and drawbacks in this study area.

Key words: Social Media, Advertisement

l. Introduction

Now a day‘s most of the people spend more time with social media. While using social
media, the advertisements are shown in between their seeing. After that they are buying the
product through online or offline mode. In online mode of purchase there are many benefits to
the customers such as availability, choices, easy return and less effort. At the same time they
face some problems like low quality, delivery issues, and payment failure and so on. Most of
the people prefer online purchase and vice versa. This study concentrates on how the people
are influenced by the social media advertisement and their purchasing decision.

Statement of the Problem: In this study the main concentration is social media advertisement.
Now a days social media plays a crucial role in buying. Social media advertisement has pros
and cons itself. This study is focused on two sides of the social media advertisement that is
benefits and drawbacks. And also analyzes the mode of purchase where as it may be online
purchase or offline purchase in the study area.

Scope of the study: The study is particularly focused on how the social media advertisements
influence the buyers while purchasing the mobile phones in Tirunelveli.

Objectives of the study

To analyze the socio economic profile of the respondents.

To identify which one is best among the social media applications.

To find out the preference and problems of online and offline shopping
To offer findings, suggestions and conclusions.

Sources of Data: For this study both primary and secondary data are used.
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